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INTRODUCTION (Times New Roman, 12 points, Bold, Align Text Left)

This is where your main text is. This is the first paragraph. The paragraph should be using Times New Roman, 12 points, Justified, Line, and Paragraph Spacing-1. The margin for all pages must be normal. Please do not alter the formatting and style layouts that have been set up in this template. Do not number the pages, as page numbers will be modified separately for the preprints. Leave a line with Line and Paragraph Spacing-1 between paragraphs.

[bookmark: OLE_LINK14][bookmark: OLE_LINK15]This is the second paragraph. The following sections should be separated by main headings, secondary headings, and sub-headings under secondary headings. Main headings should be in Times New Roman, 12 points, Bold, Align Text Left, Line, and Paragraph Spacing-1. Secondary headings should be Times New Roman, 12 points, Bold, Italic, Align Text Left, Line, and Paragraph Spacing-1. The sub-heading under secondary headings should be Times New Roman, 12 points, Italic, Align Text Left, Line, and Paragraph Spacing-1. Leave 2 lines with Line and Paragraph Spacing-1 between the previous section and the main headings. Leave 1 line with Line and Paragraph Spacing-1 between the previous section and the secondary headings and sub-headings.


LITERATURE REVIEW / THEORETICAL BACKGROUND AND HYPOTHESES DEVELOPMENT 

This is where your main text is. This is the first paragraph.

Secondary Heading (Times New Roman, 12 points, Bold Italic, Align Text Left)

This is the first paragraph under the secondary heading.

Sub-heading under Secondary Heading

This is the first paragraph under the sub-heading.

H1: This is how hypothesis is written when necessary (Times New Roman, 12 points, Italic).


METHODS

This is where your main text is. This is the first paragraph.

This is the second paragraph.

Secondary Heading

This is the first paragraph under the secondary heading.

Sub-heading under Secondary Heading

This is the first paragraph under the sub-heading.

[bookmark: OLE_LINK27][bookmark: OLE_LINK28]Table(s) should be self-explanatory and clearly organized. Table(s) must be inserted in the correct position in the manuscript, must include a clear title and numbered in Arabic numerals (e.g. Table 1; Table 2; ….). For table text, use 11pts, Times New Roman. For table title, use 10pts, Times New Roman, left align. Table(s) should be formatted per the following style. Leave 2 lines with Line and Paragraph Spacing-1 between the paragraphs and the table.


Table 1: This is How a Table should be Presented (Times New Roman, 10 points, bold, center align)
	Construct
	Indicator
	Loading
	Composite reliability
	Cronbach’s Alpha
	AVE1

	Attitude
	ATT1
	values
	values

	values

	values


	
	ATT2
	values
	
	
	

	
	ATT3
	values
	
	
	

	Intention
	INT1
	values
	values
	values
	values

	
	INT2
	values
	
	
	

	
	INT3
	values
	
	
	

	
	INT4
	values
	
	
	


		Use note here whenever necessary (Times New Roman, 10 points)


RESULTS

This is the first paragraph under the main heading.

Figures may include photographs, illustrations, multi-colour graphs, and flowcharts. All figures must be inserted in the appropriate position in the manuscript. Authors should number figures consecutively based on their appearance in the main text  (e.g. Figure 1; Figure 2; ….). Figure caption and description should be inserted below the figure body. Figures should be high resolution (200 dpi, minimum). For Figure caption, use 10pts, Times New Roman, center align. Leave 2 lines with Line and Paragraph Spacing-1 between the paragraphs and the figure.


Figure 1: This is How a Figure is Presented (Times New Roman, 10 points, bold, center align)IV
IV
DV



DISCUSSIONS

This is the first paragraph under the main heading.

Secondary Heading 

This is the first paragraph under the secondary heading.


IMPLICATIONS

Theoretical implications

This is the first paragraph under the main heading.

Managerial implications

This is the first paragraph under the main heading.


CONCLUSION

This is the first paragraph under the main heading.
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